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The Provident Bank 2014 Business Barometer Reveals that NJ Business Performance, 

Optimism and Projected Growth Increased in 2014  
 

Survey finds vast majority of companies gave back to their community in 2014 
  

(Iselin, NJ) December 9, 2014—New Jersey businesses performed better in 2014 than in 
2013 and are more optimistic about the next 12 months, with significant growth expected 
in 2015, according to year-over-year survey data released today by The Provident Bank, 
http://www.providentnj.com, the state’s first and oldest community bank with branches 
throughout central and northern regions and eastern Pennsylvania.  
 
Specifically, Provident Bank’s 2014 Business Barometer, which surveyed more than 300 
business owners of New Jersey-based businesses for the second consecutive year, found 
that 43% of companies feel their business performed “great” or “good” in the past 12 
months, compared to only 37% in 2013. Additionally, 82% said they are either somewhat 
or very optimistic about the coming year, compared to 78% in 2013. Fifteen percent of 
respondents said they expect growth of 10% or more in the coming year, compared to 12% 
last year. 
 
“As a company that’s been doing business in New Jersey for 175 years, we have seen 
firsthand what it takes to survive and thrive here, and we are encouraged by the responses 
from this year’s survey,” said Chris Martin, President and CEO of The Provident Bank. 
“While we know most businesses remain cautious in their optimism, the fact that many did 
better overall this year and that they are looking with optimism toward 2015 is heartening. 
We look forward to continuing our commitment to help New Jersey businesses grow 
profitably and help them turn their outlooks into a reality in the coming year.” 
 
Among the 2014 Business Barometer’s other key findings are: 

 Nearly two-thirds (62%) of business owners said their workforce numbers 
remained the same in 2014. About the same number (63%) indicated they are not 
planning any workforce changes in 2015.  

 Of the 37% of companies that are planning to make workforce changes in 2015, a 
majority (57%) will be looking to add part-time workers, compared to 40% last 
year, while more than twice as many are planning to add full-time employees to 
their rosters this year compared to last (46% in 2014 vs. 20% in 2013). 
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 Fewer companies reported struggling or poor business performance in 2014 
compared to 2013 (26% vs. 31%), while about the same number of respondents 
said they “held their own” in the previous year (31% in 2014 and 33% in 2013). 

 Among those who said business was good or great in 2014, owners most often 
attributed increased sales (33%) and new customers (13%) for their success.  

 More than half (51%) of owners indicated that they worked more hours in 2014 
than in 2013. 

 When asked what the most important lesson learned was in the past year, 16% of 
respondents said “Keep up with changes in technology and marketing.” Other 
responses included “Retaining customers and the importance of good customer 
service” (11%) and “Work harder & smarter/keep pushing forward” (10%).  

 The state of the economy continues to be the most important concern among 
business owners (rated 4.34 on a scale of one to five), followed closely by consumer 
confidence (3.91) and the national political climate (3.64). Topics that increased in 
importance from last year included state property taxes (up from 3.53 to 3.96 this 
year) and cyber threats (up from 2.36 to 2.82). 

 Nearly half (45%) of respondents indicated that they conduct business banking 
online more than 50% of the time. Forty-four percent of respondents said that they 
use online bill-pay frequently. 

 
The survey also found that giving back to the community was a priority for New Jersey 
businesses in 2014. More than four out of five respondents (86%) indicated that their 
company made some kind of charitable contribution in 2014. Specifically, 71% reported 
donating goods and services, while two-thirds (67%) contributed money. About one in 10 
(12%) said they gave employees paid time off to volunteer. Half of the respondents said 
their company will likely give the same back to the community in 2015 as they did in 2014, 
while 22% said they plan to give more and only 2% will give less. 
 
“Businesses understand that local nonprofits are always in need of support, whether in the 
form of money, donated goods and services or simply time,” Martin said. “In New Jersey, 
more and more companies, including Provident, are aligning themselves with organizations 
in their own backyard who need and appreciate the help. Provident has led the way in its 
charitable activity in 2014, including the creation of its ‘Commitment to Giving’ initiative, 
which we will be continuing in 2015.” 
 
About the Survey 
 
Provident Bank’s 2014 Business Barometer is an annual survey of business owners to 
assess their views about the state of their business and the overall business economy in 
New Jersey. More than 300 respondents completed the survey in October 2014 (301 total: 
125 Provident Bank customers and 176 non-customers).  
 
Of the companies surveyed in 2014, 4% were publicly traded, 39% were privately held and 
57% were family-owned and operated. Their longevity ranges from one to five years old to 
more than 50 years in business, with the majority of respondents having been in business 



 

 

for 21-50 (35%). A majority of respondent businesses (84%) has less than 20 full-time 
employees. Respondents fell across a wide range of business and industry, with the highest 
concentration of respondents in professional services, service, retail and other industries. 
 
For a copy of the survey, please contact Diana Braga at Diana.Braga@providentnj.com or 
call (732) 590-9405. 
 
More information about The Provident Bank is available at www.ProvidentNJ.com. Visit 
www.Facebook.com/ProvidentNJ and www.Twitter.com/ProvidentNJ to join the 
conversations. 

About The Provident Bank 

The Provident Bank, (www.providentnj.com) a community-oriented bank offering 
“commitment you can count on” since 1839, is the wholly owned subsidiary of Provident 
Financial Services, Inc. (NYSE:PFS), which reported assets of $8.4 billion as of September 
30, 2014. With over $5.7 billion in deposits, The Provident Bank provides a comprehensive 
array of financial products and services through its network of branches throughout 
northern and central New Jersey and eastern Pennsylvania. The Bank also provides 
fiduciary and wealth management services through its wholly owned subsidiary, Beacon 
Trust Company.  

### 
 

Editor’s Note: A high-resolution version of Chris Martin’s photo and a full copy of the survey 

are available upon request. 
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